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RMl is the leading voice for the retail motor \ 1- 5 insertions 6 -11 insertions
industry, @ member-driven organisation that OPS R28800 R25900
. . 5 R16000 R14400
constantly seeks solutions to concerns raised
> R9200 R8200
by members in the day-to-day running of / R7 800 R7000
their business.
With a member base of approximately 7500, R19200 R17200
. . . > R17 600 R15800
the RMI provides a very effective collective }. & R20000 R18000

voice that gives members considerable clout

in negotiating better trading conditions. S N : nfent rich, insighifu 4 Pages R48000
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Automobil magazine is the official
communication journal of the RMI. Delivered

directly to RMI members, it highlights local

and infernational trends and activities Rate per shared Rate per Dimensions

banner exclusive banner (Pixels)

oanner  R1500 468x120
t R1500 220x220

relevant to the South African motor industry.

— RMI ASSOCIATIONS

» The Automotive Component Remanufacturer’s Association (Acra)

Rate per shared Rate per Dimensions
banner exclusive banner (Pixels)

468x120
220x220

» Engine Remanufacturers’ Association (era)

v

Motorcycle Dealers” Association (Mpa)

v

Motor Industry Manufacturers” Associaton (mima)

v

Motor Industry Workshop Association (Miwa) * All rates quoted are monthly, excluding VAT.

» Motor Parts and Equipment Association (mpea)
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Special positions

v

National African Association of Automobil Service Providers (Naaasp)
National Automobile Dealers” Association (NADA) AUTOMOBIL DIGIMAG

v

v

The Natal Towing Association (NTa)

v

National Vehicle Testing Association (NvTA)

v

South African Diesel Fuel Injection Association (sApria)

Special reports

South African Motor Body Repairers” Association (samera) e s : J : y he digimag nofher ~rtorial .

v

v

South African Petroleum Retailers Association (sapra)

v

South African Vehicle and Body Builders” Association (savasa)

v

Tyre Dealers’ and Fitment Association (1para)
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Tel: 021-530-3103

R R E-mail: robynd@ramsaymedia.co.za
/2mm 275mm

556mm 250mm

82mm 285mm

proof g
PDF i

Quarterpage, square : 100mm  132.5mm
fype area  80mm 112.5mm | g
bleed 110mm  142.5mm or ch

of readers are

influenced by automcbi[ mz

advertising in
Automobil



